
 
 

How to future-proof your career:  
the ten most in-demand skills in 2018 

  
Job titles are irrelevant. How we do our work is changing at a 
terrifying rate. Don’t panic! Simone Baird, co-founder of Clever 
Boxer, runs through the most in-demand skills for 2018 and how 
you can most easily up-skill to stay relevant  
 
Look out! The robots are coming! It won’t be news to you that chances are 
your job won’t exist in a couple of year’s time. Heck, your next job probably 
hasn’t even been created yet. Terrified? It’s not just you. CEOs and HRs 
London-wide are in a state of panic: how to up-skill their teams for the future 
when they have no idea what the future even looks like. 
 
“Job titles are over but skill sets aren’t,” said LinkedIn (Asia Pacific and China) 
Managing Director and Vice-President, Olivier Legrand, in a recent issue of 
Qantas’s inflight magazine. “Innovation is moving at a pace that is totally 
unprecedented. Close to 90 percent of CEOs think that the availability of the 
skills they require to be successful in their business going to be the biggest 
threat to them – their ability to hire the people they need to actually build 
the business they need to build.” 
 
The first rule of future-proofing your career? Don’t use bullshit terms to 
describe your skills or experience. Whether it’s your self-invented job title, 
your LinkedIn summary or the skills you claim to have, use the most common-
sense terms you can. Do some quick research as to how others are commonly 
describing similar skills or work.   
 
“We will increasingly use artificial intelligence to process that data to point 
you at the right people with whom you should be building relationships,” 
says Legrand, “the right companies you should be engaging with, the right 
content you should be reading and the right courses you should be taking.”  
 
In short? “Garbage in, garbage out.” 
 



Which skills will be most in-demand this year, how do you most easily get 
them and, most importantly, how do you demonstrate you have them in 
terms others will understand?  
 
The top ten 
 

Performance marketing  
What is it? Performance marketeers are paid for achieving certain objectives 
and use any and all marketing means necessary to do so. “Performance 
Marketing is a comprehensive term that refers to online marketing and 
advertising programs in which advertisers and marketing companies are paid 
when a specific action is completed; such as a sale, lead or click,” says the 
US-based Performance Marketing Association. So if there’s already an actual 
association in America and a ‘Performance Marketing Awards’ 
(https://performancemarketingawards.co.uk) in London on April 24, 2018, 
this is hardly a brand new skill.  	
So why does it open our list? Allison Upton, Marketing Director at London-
based digital, creative and tech recruiters, Major Players 
(www.majorplayers.co.uk), says, “Salaries for those with performance 
marketing experience have gone up 40 percent in the last year compared 
with an average of 3 percent.” You can see their fascinating ‘Salary Report 
2018’ here (www.majorplayers.co.uk/salarysurvey).   
How to learn: There’s a half day seminar in March called Performance 
Marketing Trends (https://www.iabuk.net/events/library/performance-
marketing-trends-seminar) which promises industry insights, trends and 
plenty of tips. It’s sponsored by Cake London (http://getcake.com/resources) 
who have an enormous amount of free resources on their website and are 
well worth checking out. There’s a conference in London in October called PI 
Live (https://performancein.live/), with more than 50 speakers where “you 
can pretty much see the whole industry in two days,” says Richard Dennys, 
CEO of Webgains. If you don’t want to wait until then, Hatch London 
(https://www.hatchlondon.com/about/) provide “a portfolio of performance 
marketing workshops that would equip marketers with the skills they needed 
to stay ahead of the competition.”  
How to prove: Demonstrate what communication campaign or partnership 
have you created and/or delivered and – crucially – to what end? Use words 
such as affiliate, partnerships, paid-for search, lead generation, innovative 
marketing, marketing disruptor (this is marketing, after all), revenue-driven, 
target-hitting.  
 

  



Communication 
What is it? Getting your point across.  
Every email, tweet, blog post, article, slide deck and presentation you 
produce has to cut through more noise than ever before, internally and 
externally. Being able to communicate effectively – that is, understand your 
audience, then catch their attention and be able to illicit a response, ideally 
by the time you need it – has never been more important.  
How to learn: We have a free evening talk at General Assembly called 
Storytelling For Business on March 5 with Pip Jamieson, founder of The Dots 
(https://the-dots.com/), otherwise look at our full-day workshop at the end of 
March called Storytelling for Brands. Both events can be found at 
www.cleverboxer.com/events. Fancy 25 percent off the ticket price? Use the 
promocode: Futureproof. Read ‘Communication Skills Training: A Practical 
Guide to Improving Your Social Intelligence, Presentation, Persuasion and 
Public Speaking’ by Ian Tuhovsky.  
How to prove: Demonstrate your verbal, non-verbal and written 
communication skills and style. Who do you liaise with? Have you connected 
a diverse team? Do you regularly present or give talks? Sales pitches? Do you 
host brainstorming meetings?  
 
Data mining  
What is it? Data mining is one of LinkedIn’s top most in-demand skills for 
2018. It’s using a range of analytical techniques to dive into a big pool or 
pools of data and come out with useful predictive patterns, trends or other 
useful information. This is definitely at the tech-and-maths end of the skills 
spectrum.  
How to learn: You’ll want to understand the foundations of statistics, and 
different programming languages (Python or R) that can help you with data 
mining at scale. Academic courses are available through the likes of Coursera 
(the machine learning course from Stanford University is highly 
recommended). If you’d prefer to be in a classroom with a tutor, General 
Assembly run short or longer, immersive and career-changing courses in data 
science in which you learn to “use Python to mine datasets and predict 
patterns”.    
How to prove: Ideally, you’ll carry out a piece of real-world analysis of a big 
data set, and be able to showcase the results online. Otherwise, if you’re 
applying for a particular job, try finding and picking apart a data set related 
to that employer or field.  
 
  



Data visualisation  
What is it? While data analysis is becoming essential to all businesses, you 
only really get the true value from it when you can communicate the insights 
to a lay-person – such as a senior stakeholder, customer or client. Data 
visualisation is the art of turning the numbers into a compelling 
communication tailored for a specific audience.  
How to learn: Once you’ve got a clear idea of what the data says (try 
finishing this sentence: “you’ll never guess what but…”), then test out 
different tools to find the best way to present the findings – from a simple 
graph, to a complex interactive visualisation. Clever Boxer’s co-founder Alan 
Rutter has rounded up “7 simple and free tools for presenting data 
differently” (www.linkedin.com/pulse/7-simple-free-tools-presenting-data-
differently-alan-rutter/. And all the tools have tutorial material to help you. 
Finally, Alan’s popular Clever Boxer data visualisation workshops and training 
are available in-house or at our ticketed masterclasses. The next dates will be 
found on our website (www.cleverboxer.com/events) 
How to prove: Tell your story it visually. You can create a few infographics, 
graphs or other visualisations and post them online. Or you could pick up 
some information from an employer or client you want to work with, and 
design it in a compelling way.  
 
Data science  
What is it? “Data science is the sexiest job of the 21st century.” So says 
Roger Huang, coding and data journalist, and entrepreneur.  
“Data scientists are the key to realizing the opportunities presented by big 
data,” says Thomas H Davenport, Professor at Babson College’s Division of 
Technology, Operations and Information Management, in an article for the 
Harvard Business Review. “They bring structure to it, find compelling 
patterns in it, and advise executives on the implications for products, 
processes, and decisions. They find the story buried in the data and 
communicate it. And they don't just deliver reports: They get at the 
questions at the heart of problems and devise creative approaches to them. 
One data scientist who was studying a fraud problem, for example, realized it 
was analogous to a type of DNA sequencing problem. Bringing those 
disparate worlds together, he crafted a solution that dramatically reduced 
fraud losses.”  
Closer to home at General Assembly in London, Julien Deslangles-Blanch, 
the UK & Germany Regional Director, says that courses on data science are 
right at the top of the popularity charts: “With the economy becoming 
increasingly focused on data, data science skills are helping workers land jobs 
in new fields and set themselves up for long-term career success.”  



How to learn: You’ll want to understand the foundations of statistics, and 
different programming languages (Python or R) that can help you with data 
mining at scale. There are many online tutorials and courses. Which 
programming language to learn? Try Datacamp (www.datacamp.com) who 
also has an interesting, if slightly dated, “Python vs R” feature 
(https://www.datacamp.com/community/tutorials/r-or-python-for-data-
analysis) that aims to answer their most commonly received question. Spoiler 
alert: it’s a tie. If you’d prefer to be in a classroom with a tutor, General 
Assembly run fantastic short part-time or full-time (and career-changing) 
courses in data science (https://generalassemb.ly/browse/data-courses-and-
classes).    
How to prove: What experience have you had? What problems did you 
research using big data and what recommendations did you come up with? 
Which courses have you taken? 
 
Experience with specific platforms, software or technology  
What is it?  “Automation, voice recognition, AI and augmented reality are all 
expected to grow,” says Allison Upton of Major Players. Whether online 
project management tools such as Trello or Trello, CRM systems such as 
Salesforce or Hubspot, having a strong and demonstrable side-interest in AI 
or VR – and, crucially, know how you could or should apply it to your day-to-
day work. These transferable skills are often woefully under-valued by those 
who hold them, and should feature on your profile or CV.  
How to learn: What do other people in your industry use?  
How to prove: Name-check the platforms, software or technology that 
you’ve used, taken courses in or have a deep and demonstrable sideline 
interest in.  
 
Product management  
What is it?  Product management is the end-to-end process of creating a 
new product – from research, through testing initial ideas, to launch, and 
then adding new features. It started as a way of thinking for tech startups in 
Silicon Valley, but has spread out to many more companies because it is so 
nimble and collaborative. If you’ve heard about businesses trying to be 
‘agile’, they’re talking about this. Not a new skill but one that is increasingly 
being used across wider departments and industries.  
How to learn: Again, General Assembly near Aldgate East tube run one-day 
courses that will give you an introduction to product management, or Clever 
Boxer delivers in-house training (www.cleverboxer.com/training/) for 
businesses who want to get their whole team up to speed, no matter the 
industry. Alternatively, get yourself a copy of ‘Lean Startup’ by Eric Ries, get 



to grips with what an MVP (minimum viable product) is, and then have a go 
at launching a one of your own.  
How to prove: The ideal proof is to have launched something of your own, 
but otherwise flag up the courses and research that you’ve done, plus any 
experience that you have in adjacent fields – such as web development, 
business analysis, UX, design, or management. 
 
Managing stakeholders  
What is it?  Managing stakeholders is increasingly something we at Clever 
Boxer are being asked about. Is there a single piece of work you were 
responsible for? How did you communicate to everyone who needed to 
know, overcome barriers of geography, seniority, and communication styles 
in order to get the work done? That’s managing stakeholders effectively. 
How to learn: Understanding that managing people goes all directions: up, 
down, to the side. Managing a stakeholder isn’t the same as being their boss. 
Confusingingly for non-English speakers, though, just being someone’s 
manager is. Lynda has an online course called ‘Managing up, down, and 
across the organisation.’ (https://www.lynda.com/Leadership-Management-
tutorials/Managing-Up-Down-Across-Organization/577353-2.html)  
How to prove: Demonstrate the task you were responsible for [organising a 
Christmas party, say, or exploring a potential new revenue stream], a few of 
the obstacles [communication styles, one manager only in on Mondays while 
a key colleague in Sri Lanka was only available via email Thursday 
afternoons…] and how you managed the updates, meetings and responses 
to get the work done. Voila: you can manage stakeholders. 
 
  



Leadership  
What is it? Leadership topped LinkedIn’s recent ‘In-Demand Skills for 2018’ 
report (news.linkedin.com/2018/1/in-demand-skills-2018). So what is 
leadership if it has nothing to do with seniority? “Leadership is a process of 
social influence, which maximizes the efforts of others, towards the 
achievement of a goal,” says Kevin Kruse author of the bestselling book, 
‘Employee Engagement 2.0’, in his excellent article on leadership for Forbes. 
(https://www.forbes.com/sites/kevinkruse/2013/04/09/what-is-
leadership/2/#7874f1fa41f0)  
How to learn: LinkedIn have an online course called ‘Leading Without 
Formal Authority’. Try Kruse’s book, ‘Employee Engagement 2.0’. 
How to prove: Admittedly, a tough one. “Technically a leader could use 
social influence to just organize the efforts of others,” continues Kruse, “but I 
think leadership is about maximizing the effort. It’s not, “Hey everyone, let’s 
line up and get to the top of that hill someday.” But rather, “Hey, see that 
hill? Let’s see how fast we can get to the top…and I’ll buy the first round for 
anyone who can beat me up there.” How can you demonstrate that you 
maximised the efforts of people involved in a project when it wasn’t, on 
paper, your job to do so?  
 
Creative thinking 
What is it? “Ideas-generation/creativity is the ability to think innovatively and 
laterally to come up with a solution that is unique,” says Emma Bond, a 
founding partner of creative industries recruiters, Tomorrow 
(tomorrowlondon.co.uk). We at Clever Boxer agree: Can you spot 
opportunities, problem-solve, roll with the punches and thrive in constant 
change? That’s creative thinking.   
How to learn: “Academic courses in design disciplines that ‘teach’ creative 
thinking,” continues Bond. “Try using or learning techniques such as mind 
mapping. Practice! Find mock design briefs to work on.” The Dots host 
regular portfolio masterclasses (the-dots.com/pages/the-dots-portfolio-
masterclasses-74126) in graphic design, videography, content and 
publishing, and more in London with industry leaders who will provide 
feedback.  
How to prove: “Demonstrate your creative thought process in your 
portfolio, not only showing the final design execution but also the process 
that lead you to that conclusion.” What problems did you spot and what was 
the solution you came up with? Try and think outside of your department or 
job description: many employers are desperate for innovative thinking. 
Consider the business (or your industry) as a whole and look for wider 
problems to solves (“opportunities”) beyond your on-paper remit. 
  



 
The other 15?  
 
Coding 
I’m sure everyone assumed coding would be on the list but it was too 
obvious for us. But if it had been, it would have been number one with a 
bullet, locked at the top of the charts. It was far and away the most popular 
skill mentioned by many of whom we spoke to. You don’t have to be a full 
time web developer: having any sort of familiarity with programming 
languages and web development is a huge, in-demand asset, pretty much no 
matter your industry or job.  
How to learn: Decoded offer a one day-long Code_in a day masterclass 
(decoded.com/en-gb/masterclass/code-in-a-day) where they demystify 
coding. If you’re looking for a new career, check out General Assembly and 
sign up for their full-time 10-week course on web development.  
 
Content 
What is it? Hands up: it’s a buzzword. “Last year,” says Pip Jamieson, 
founder of The Dots creative network for ‘no-collar workers’, “there was a 
monumental rise in the word ‘content’ appearing on job sites. But what does 
it actually mean? Some people are looking for strategist, some for writers, 
others for videographers. Traditionally, your job title defined who you are. 
But ‘content is the perfect example where a job title is meaningless because 
the skillset could be anything. This world of buzzwords – digital, brand, 
content – is only going to grow, so don’t pigeonhole yourself to a job title: 
get back to your core skills and think about how they can be applied to 
different formats.”  
That said, it’s buzzword journalists (and writers, and videographers…) are 
happy to see back in demand. It used to be that anyone who was responsible 
for the output of “content”  – think words or pictures, be they film, photos or 
illustrations – used to be called an “editor”, “journalist” or “marketeer”. After 
a horrendous decline in the value of “content”, thanks to the internet, there’s 
now an upsurge of demand for skills in the curation, creation and 
management of the output of a brand’s words and pictures.  
It now goes beyond even that: every email, tweet, blog post, article, slide 
deck and presentation you produce has to cut through more noise than ever 
before, internally and externally. Being able to communicate effectively – 
catch your audience’s attention and demand a response, ideally by the time 
you need it – has never been more important. When it comes to content, it’s 
not just the message: understanding the medium, understanding the 
platform, is key.  



How to learn: Anything on copywriting, social media, content marketing. 
Check out the Clever Boxer’s free resource, ‘How to publish content 
effectively.’ (http://www.cleverboxer.com/resources/how-to-publish-content-
effectively) Also, try this quick technique when it comes to getting to the 
heart of your content and communication: “You’ll never guess what but…” 
Imagine you’re at a noisy bar on a Saturday night with your best mate who’s 
gagging for a pint and jostling through the queue at the bar. You need to 
get your mate’s attention by finishing that sentence. This exercise gets to the 
heart of what it is you’re trying to say and conveys it in the most interesting 
way possible. Alternatively, try Clever Boxer’s Storytelling for Brands one-day 
workshop (www.cleverboxer.com/events/storytelling-for-brands-mar-2018).  
How to prove: Your words or pictures: from the first sentence of your first 
email to your portfolio on The Dots. Have you ever created a story in 
response to a trend or a brief, ideally over multiple platforms? Remember: 
two of anything is a coincidence, three is a trend. Any experience as a 
journalist, copywriter or editor (or photographer, illustrator, graphic designer, 
videographer…).  
 
Digital design  
Management 
Copywriting 
After Effects 
UI/UX 
Social media 
CRM 
Event programming 
Strategy 
Presenting, talking or pitching 
Personal branding  
Entrepreneurial  
Project management 
 
 
‘How to future-proof your career: the ten most in-demand skills in 2018’ was a talk 
given at Shoreditch House, London, by Simone Baird, co-founder of Clever Boxer, 
on Monday 19 February 2018. Many thanks to everyone involved.  
Clever Boxer hosts monthly short talks and workshops at Shoreditch House and 
Soho House 76 Dean Street, and we have a complimentary guestlist for non-
members for each event. See www.cleverboxer.com/events to see the latest 
upcoming talks and workshops and to request a place. We’d love to see you there!  
 
 
 


